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By LORI COLACCIO PARKS

The new IMA Chair 
brings a strong 
track record of 
continual education 
and exceptional 
accomplishments.
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A
n IMA® (Institute of Management
Accountants) member for more than 40
years, Marc Palker, CMA, has served in
many leadership roles. He’s been presi-
dent of his local chapter, has stood at
the helm of numerous national com-
mittees, and has authored governance
changes that have increased diversity in
the Chair nominations process. He also

has made lifelong friendships. So when he started looking
back at his career a couple of years ago, he wondered what
he should do next. He asked himself, “Where do you go
within an organization when you’ve pretty much done
everything?” Answer: You take on the largest leadership
post of all. “I felt like it was time,” Marc says. “I asked
myself, ‘Do I want to try to take that last step—to become
IMA Chair?’ and the answer, this year, was yes.”
After a strenuous process—which included extensive

interviews and vetting by the Nominating Committee—Marc
won the nomination and was named IMA Chair-Elect,
which meant he would be IMA Chair for 2016-2017. During
the year ahead, he intends to help the association continue
its successful execution of the strategic plan and help
strengthen IMA’s position as the leading association for
management accountants around the world.

A Native New Yorker
Born in the Bronx, N.Y., Marc spent most of his childhood in
the Glen Oaks neighborhood of Queens, N.Y., where his
family moved when he was three years old. He is the sec-
ond of two children (he has an older sister, Reba) and grew
up loving baseball, residing a short distance from Shea Sta-
dium (which turned him into a lifelong New York Mets fan).
Marc became acquainted with accounting when his

sixth-grade class took on a year-long project to create an
exact-scale replica of the 1964–1965 World’s Fair, which
was going on at nearby Flushing Meadows. “Our goal 
was to capture every tree, every bench, every pavilion, 
in a 15' � 15' model,” he explains.
Some of Marc’s classmates designed, some painted,

some stapled, and others glued. Those jobs weren’t for him.
“I was pretty unartistic, so I think the class decided to keep
me far away from the creative part of the project. They fig-
ured I’d be a great money guy, so I became treasurer,” he
recalls. It was an important job: No adults were allowed to
participate, so, at 12 years old, Marc was responsible for dol-
ing out hundreds of dollars and monitoring a year’s worth
of receipts.
The project proved hugely successful (in fact, the model

was displayed at the Queens City Hall for many years), and,
after that experience as the “money guy,” Marc continued
to be interested in math during middle school. He did well
as a student then and throughout high school, although he
shifted his priorities somewhat when he became very
active in sports, playing on his high school’s varsity baseball
team.
After taking the SATs during his junior year, Marc real-

ized just how good he was at numbers, so he began to seri-
ously consider a career in accounting. He wasn’t that

familiar with the profession. No one in his family had stud-
ied the subject: His mom worked in a school as an aide, and
his dad worked in construction. But he had a neighbor and
a cousin who were accountants and had attended Rider
University in New Jersey. When it came time to apply to
college, Marc picked two schools: one nearby (Baruch Col-
lege) and one farther away (Rider). The decision fell to
Rider, so off Marc headed to New Jersey.

A Man with a Back-up Plan
In the 1970s, Rider ranked as one of the top accounting
schools in the United States. Of the 900 students in Marc’s
incoming freshman-year class, 250 were accounting
majors. But only a handful of those ended up as accounting
majors at the end of four years, “probably the influence of
high-school guidance counselors steering people into the
profession,” Marc jokes.
Marc studied accounting at Rider, but he also had a

back-up plan: broadcast journalism. He served as the busi-
ness manager for the college radio station and did play-by-
play for Rider’s Division 1 basketball team. He also worked
as the assistant to the university’s sports director and trav-
eled with the men’s baseball, soccer, wrestling, and basket-
ball teams. He enjoyed these roles, and they gave him some
options. “My thinking was: ‘What happens if I don’t like
accounting?’ I figured I could always pursue a career as a
sports announcer,” he says.
Marc received two job offers after college, both in Man-

hattan: working at WABC radio station, which covered New

A BROAD RANGE OF
EXPERIENCE
Since founding MPP Associates, Inc., in
1996, Marc has worked with a variety of
companies across many different industry
groups, including:
n Manufacturing

n Distribution

n Professional services

n Technology

n Real estate

n Public companies

n Private companies

n Family-owned companies

n Not-for-profits
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York sports and where he could use his broadcasting skills,
or as a subsidiary accountant at the J.C. Penney Company,
Inc. “The job at WABC paid $150 less a week than the job at
J.C. Penney, and in 1973 that was a lot of money. It was the
difference between eating and not eating.” The decision
was made: After graduating with a B.S. degree in accounting
in 1973, Marc took the job as a management accountant.
Notably, it was that initial decision to become a manage-

ment accountant that steered him away from being a CPA
(Certified Public Accountant). “Of course, the CPA was
heavily emphasized in college, both by my professors and
my advisors. Still, once I took a job not in public account-
ing, it became pretty clear to me that I wasn’t going to need
my CPA.”
Even though he wasn’t a CPA, Marc enjoyed doing taxes.

In fact, right after college, in 1974, he opened his own tax
practice to support his interest in tax preparation. (For his
first tax return, he charged his client $6; he still maintains
the practice and now serves about 200 clients from across
the U.S.)
Next, Marc decided to further his education by enrolling

in a Master of Business Administration (MBA) program at
nearby St. John’s University. He took classes in the evenings,
studied on the weekends, and eventually earned his MBA
degree in finance in 1978. “J.C. Penney was very supportive
of their management trainees,” he recalls when asked how
he juggled his first professional position with a demanding
graduate program. “They helped finance my degree and
gave me a lot of flexibility to attend classes.”
His experience at J.C. Penney also introduced Marc to

another important influence in his career: IMA. His boss
was very active in IMA’s New York Chapter and invited
Marc to join the organization, which he did in May 1975.

Time to Become a CMA
Marc was “all-in” with IMA from the moment he became a
member and after transferring to the Long Island Nassau
Chapter, where he served as chapter president from 1986 to
1987 and where he’s still active.
Marc also was involved in IMA on a national and global

scale, holding positions such as national vice president,
national director, and national committee chair on the IMA
Global Board of Directors. And he has been a member of
IMA’s Member Relations Committee, Volunteer Leadership
Committee, Planning and Development Committee, and
Nominating Committee.
It was actually through these many years of leadership

experience that Marc decided to become a CMA® (Certified
Management Accountant). While serving in his national
posts, Marc developed a close friendship with Earnest A.
“Ernie” Huband, who was IMA President (as the Chair was
known at the time). “Ernie told me, ‘You’re not a CPA, so if
you want to move up the corporate ladder, you really
should think about getting your CMA. It will also assist you
in achieving higher leadership roles within IMA.’”
In 1990, Marc decided to take that advice. He didn’t eat

lunch out of the office for six or eight months, instead
spending his lunch hour at his desk, studying for the CMA
exam. He stayed after work to study as well, noting that

“once I got home, I knew I’d have family responsibilities to
contend with and all sorts of distractions, so I found it eas-
ier to remain at work and do the studying there.”
Ernie advised Marc to take the first three parts of the

exam before tackling the fourth (which, at that time,
included the more technical subjects, such as decision-tree
analysis, statistics, and the like). Marc followed that sugges-
tion and used the MicroMash study method, which con-
sisted of sample test questions on floppy disks.
The test was tough, but, as Marc recalls, “It definitely

aligned very closely with the kinds of work I was doing on
a daily basis.” He passed all four parts by January 1991. Tak-
ing the exam certainly prepared Marc for the next phase of
his career five years later: as a consultant.

A Varied Career
While Marc was serving as an IMA leader, he also was
building a successful career as a management accountant.
After leaving J.C. Penney in 1976, Marc held various roles
ranging from international accountant to vice president of
finance. His first CFO position was in 1988 at Firetector,
Inc., a fire-safety company based in Hicksville, N.Y. Among
Marc’s proudest accomplishments at the company, he intro-

TAKE THE MARC
PALKER TRIVIA
CHALLENGE
Do Marc’s closest IMA colleagues know
these things about him?
n Having grown up in Queens, N.Y., he’s an avid Mets fan.

n He played for the Long Island Mets sandlot baseball team
when he was a teenager.

n He broadcast a Rider University college basketball game
from Madison Square Garden.

n He’s the third graduate from Rider University to serve as
IMA Chair. Clair Raubenstine and Bud Kulesza are the
other two.

n He founded a volunteer ambulance corps after returning
home from college.

n He has played golf since he was 10 years old.

n He’s one of the few Registered Tax Return Preparers
(RTRPs) recognized by the Internal Revenue Service (IRS).

n He can do the Electric Slide, the Chicken Dance, and the
Hokey Pokey.
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duced a 401(k) plan with nearly 100% participation; he
helped the company achieve a fivefold increase in profits 
at the Dallas, Texas, subsidiary he supervised; and he
assisted in negotiating, completing, and managing three
acquisitions.
Those weren’t his sole successes. It was through his rela-

tionship with Firetector that Marc was motivated to start his
own company, which he did in 1996. He explains, “I
enjoyed a great relationship with the company’s primary
shareholder, and he and I discussed the possibility of start-
ing my own consulting firm.”

It was a risky move, but one that Marc was willing to
make. Why? “Boredom,” he says frankly. “I started asking
myself how many days did I want to sit behind a desk doing
the same thing over and over again. I wanted to take a
chance and explore other opportunities.”
Encouraged by his colleague, Marc formed MPP Associ-

ates, Inc., a boutique consulting practice based in South
Huntington, N.Y. His primary consulting clients were the
companies operated by his colleague, including a start-up
Internet company. From there, MPP’s client base expanded
to include a NASDAQ-listed specialty food company, a large
multinational conglomerate, and a NASDAQ high-tech bul-
letin board company. Marc also served in a consulting
capacity as the vice president of finance and administration
for an environmental company and as managing director of
a professional services firm.
Marc is still the principal of MPP Associates (and he’s

never had any other employees besides himself, although
he does work with subcontractors). In this role, he serves as
a consultant for public, private, and not-for-profit corpora-
tions as a part-time or interim CFO. He’s had the opportu-
nity to perform a variety of management accounting roles,
not only in decision support and financial planning and
analysis (FP&A) but also preaudit work, Sarbanes-Oxley
Act testing, and mentoring senior financial officers.
Most recently, for example, he served as the CFO of

Dataram Corporation of Princeton, N.J., a manufacturer of
high-quality computer memory and software products. His
responsibilities there included managing the finance func-
tion, product costing and selling prices, and the company’s
cost-reduction program. He also helped raise capital from
sales of equity securities, a sale and leaseback transaction,
and asset-based financing. Prior to that, Marc was a director
at CFO Consulting Partners, LLC on Long Island, where he

helped update internal controls, testing, and management
reporting.
Running his own company has been truly enjoyable, he

says: “The time management element is great, of course. I
also appreciate the time-value proposition. My clients real-
ize that I don’t have to put in 40 hours a week to deliver
them value. I’m there to solve their problems. My main goal
is really to engineer myself out of a job.”
Marc adds that the benefit of serving at such a wide

variety of companies is clear. “There are definitely skills
you learn when you work for a multinational company for
40 years. But there are other skills you learn when you’ve
worked for 30 different companies over those same 40
years. I’d like to think that I’ve learned how to be adaptable,
how to see different solutions to problems, and how to deal
with lots of different personalities and situations.”
That perspective will definitely be helpful in Marc’s new

role as IMA Chair.

The Road to the Top
Again, as a long-time IMA member, it was inevitable that
Marc would consider serving as the association’s Chair. This

HOW IMA HAS
CHANGED!
When Marc joined IMA in 1975, it was a very
different organization from the one it is
today. Asked to recall what IMA was like
“way back when,” Marc noted that:
n IMA was NAA (National Association of Accountants).

n The CMA exam was three years old, and candidates took
it using pencil and paper.

n There were as many as 320 local U.S. chapters.

n Nearly all IMA members were located in the U.S. and
Canada.

n Most communication between members was via the
telephone (and a landline at that—no cell phones).

n IMA was the best local source for quality CPE (Continuing
Professional Education); there was no online CPE
available to members.

n IMA’s mainframe computer took up an entire room. There
were no PCs, just electric typewriters and a few “dumb
terminals.”

n IMA didn’t have a website, a Facebook or LinkedIn
account, or any other electronic presence.
Communication about the association was through
printed materials.

“I’ve learned how to be
adaptable, how to see
different solutions to problems,
and how to deal with lots of
different personalities and
situations.”
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isn’t his first stint on the Board: He has served several
terms, including in 1994-1995 and in 2011-2012.
Marc started his deliberation process during the 2014

IMA Annual Conference & Expo in Minneapolis, Minn. He
began holding meetings with former Chairs to talk about
what the role entailed and whether he might be a good
candidate. “If I was going to do it, I wanted to do it right,”
he notes. For Marc, that meant having the time to devote to
travel, as well as to the many speaking and meeting
engagements that are required of the Chair. Marc is confi-
dent that, as a consultant, he’s in a good position in this
regard because he can usually control his own schedule.
Among Marc’s priorities for this year (like the most

recent IMA Chairs before him) are to expand the reputation
and awareness of the CMA certification, the value of which
he clearly appreciates, particularly the annual continuing
education requirement. “It definitely forces me to con-
stantly learn and stay on top of changes in the profession,”
he emphasizes.
He adds that there’s definitely room for more recogni-

tion of the CMA, especially in the U.S. “As a consultant, I get
the question sometimes from potential clients. They see the
pin on my lapel or the letters on my résumé, and they ask:
‘What’s this CMA?’ and ‘What’s the difference between the
CMA and the CPA?’” Marc takes those questions as an
opportunity to discuss the certification as well as IMA.
Among his other priorities, Marc wants IMA to cultivate

new alliances and opportunities for collaboration with other
associations. He explains, “IMA is very broad—broad from a
geographic perspective, from an industry  perspective— and
our members are at every stage of their careers from college
to retirement. At the same time, there are many other spe-
cialty organizations that serve a very narrow group of indi-

viduals and with which we could partner.”
Marc would very much like to develop joint education

programs, joint research programs, and other collaborative
ventures that address issues that affect members of specific
industries or professional groups.
He also wants to see IMA continue to gain traction inter-

nationally, noting that while the association has seen
unprecedented growth in China, India, and the Middle East,
there are still opportunities to expand in South America,
particularly Brazil; in Europe; and in other countries in the
Pacific Rim (Singapore, Hong Kong, Vietnam, for example).

Active Beyond IMA
IMA isn’t the only nonprofit organization that has received
the benefit of his expertise, as Marc has also been very
involved with service to his community.
That community involvement began in 1973 when Marc

returned from college and moved back to Glen Oaks. When
he learned that the neighborhood Little League he had once
played in wanted to start and fund a men’s club, Marc took
on the position of treasurer (with a nostalgic nod to his old
job on the elementary school World’s Fair project).
Under Marc’s guidance, the club set an ambitious goal:

to fund a volunteer ambulance corps, the need for which
was great given the slow response time of ambulances
through New York City streets. As part of the initiative, all of
the club members (including Marc) took certification
classes of some kind—either first aid or driver training—to
support the group. That ambulance corps still operates
today.

Over the years, Marc has served in a variety of other
volunteer positions, including as a former board member of
the Coalition against Child Abuse and Neglect, the Founda-
tion Fighting Blindness, and the Long Island chapter of the
Turnaround Management Association. In addition, he is a
past president and current board member of the Account-
ant/Attorney Networking Group and former treasurer of the
Huntington Arts Council.

It was through his community involvement that Marc
met his wife, Laura, who was a fellow board member of the
Foundation Fighting Blindness. In 2001, they served on the
same committee to organize an annual event for the Foun-
dation, and two years later they were married. “Laura is
very supportive of this new venture,” Marc says of his role
as IMA Chair. She also has her own business—doing trade
show exhibits—and that gives both of them very flexible
schedules. Marc’s children are “long out of the house,” and
he enjoys playing golf every chance he gets, a hobby he’s
kept up since he was 10 years old.

After four decades, Marc is convinced more than ever
of the value of his IMA membership. “Remember that
 MasterCard commercial, where they assign a dollar value
to a several things and then for the last item they say it’s
priceless? Well, that’s what I think of when I think of IMA—
it’s priceless.” SF

Lori Colaccio Parks is a freelance writer based in Sparta, N.J. You can
reach her at lacparks@hotmail.com. 

WANT A DIVERSE
 CAREER?
Marc offers the following advice for those
seeking a diverse career in management
accounting. In addition to mastering the
technical skills:
n Keep an open mind.

n Stick to the basics.

n Be flexible.

n Avoid the trap of “one size fits all.”

n Stay with proven results.

n Do more listening than talking.


